HOME BUILDERS ASSOCIATION OF BILLINGS

PUBLIC RELATIONS MARKETING COMMITTEE

Guidelines

HBA MISSION:

The Home Builders Association of Billings is committed to maintaining the highest level of professionalism within the building industry through education, networking, and civic involvement to achieve a positive investment for our members and our community.
COMMITTEE OBJECTIVE / FOCUS:
To increase the professionalism of the building industry by communicating the positive benefits of the home building industry and the Home Builders Association of Billings.

COMMITTEE RESPONSIBILITIES:
Develop, produce, and oversee a comprehensive public relations and marketing campaign for the Home Builders Association of Billings.

· Create and disseminate positive press releases regarding home building and the Home Builders Association of Billings.
· Create and sustain a brand initiative for the Home Builders Association of Billings.
· Identify possible areas for increased public exposure for the Home Builders Association of Billings. 
· Create and sustain a plan that utilizes technology (i.e. website, social media sites, etc) to promote the ideals and values of the home building industry and the Home Builders Association of Billings.
· Promote the current and future charitable work of the Home Builders Association of Billings.
· Create positive working relationships with media entities to increase the promotion of the building industry and the Home Builders Association of Billings.
· Promote membership and members of the Home Builders Association.
· Align program with the HBA Strategic Plan Objectives to further the mission and vision of the HBA.
COMMITTEE MEETINGS:
TO BE DETERMINED
STRATEGIC PLAN OBJECTIVES:
· Promote builder professionalism designations and quality through Op-Eds and press release efforts.
· Promote HBA scholarships, community service projects, good work of members through press releases and web site.

· Highlight builders/entrepreneurs using green building techniques.

· Create user friendly website for members and community.

· Maximize exposure of HBA with partnerships with the Career Center and COT through collages and billboards at special events.

· Continue to strengthen relationships with media through a public relations committee utilizing contacts/relationships.

· Research social networking options that provide value: Twitter, Facebook, Linkedln, etc.

· Gather profile information on member’s business and allow them access to update profile/directory on the web site.

· Establish a comprehensive brand initiative.

